Ohio Retail Sales Trends 


October Sales of Ohio Retailers were 13 percent higher 
than September sales and 4 percent higher than sales in 
October 1978. On a seasonally adjusted basis, the current 
October index of sales was 6 percent above the September 
sales index. 

For the First Ten Months of 1979, total retail sales 
maintained a level 5 percent above cumulative sales in 
the corresponding months of 1978. 

By Kind of Business, rebounds from September declines 
were evident as 19 out of 23 categories had sales gains in 
October over September. The much-watched motor ve- 
hicles category had a sales increase of 19 percent in October 
from September. Even so, vehicle sales failed by 4 percent 
to match the year-ago October level. Seven other lines also 
experienced sales declines in October from year-ago Octo- 
ber. For the year thus far, sales in 18 individual lines sur- 
passed their sales in the first 10 months of 1978. 
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INDEXES OF OHIO RETAIL SALES 


INDEX CHANGE 
(1957-59 
= 100) er 1979 
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Sept. 1979 


KIND OF 
BUSINESS 


Total Retail Stores*. 


Grocery Stores 
Other Food Stores 
General Stores (With Food) 
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Department Stores 

Other General Merchandise 

Men’s Clothing—Furns. Stores 
Family Clothing Stores 1 
Women’s Ready-to-Wear Stores 
Shoe Stores 12 
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Furniture Stores 25 
Household Appl.-TV-Rdio Strs. 
Home Furnishings Stores 
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Motor Vehicle Dealers 
Other Automotive 
Filling Stations 


Lumber-Bldg. Matls. Dealers 
Paint, Glass & Wallpaper Strs. 
Heat.—Plumb. & Elec. Sup. Strs. : 
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Hardware Stores 
Farm Equipment Dealers 


Eating & Drinking Places 
Drug Stores 

Jewelry Stores 

Florists 


Fuel Dealers 
Hay-—Feed, Farm & Grdn. Strs. 


State Liquor Stores 
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For sources and footnotes, see page S-6. 
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